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Abstract 
During the last five years there has been a considerable immigration from the Netherlands to 

Värmland in Sweden. INVA, Invest in Värmland, wanted to highlight this phenomenon and 

therefore contacted Karlstad University to make a survey about how extensive the 

immigration is and what consequences it brings for the business life and municipalities in 

Värmland. We were luckily chosen to perform this research and the main focus in this study 

has been the following questions:  

 

• Why do the Dutchmen choose to buy their house in Värmland? 

• What are the main reasons for leaving the Netherlands?  

• What consequences does the immigration cause for the business life in Värmland? 

• How do the Dutchmen experience the contact with Swedish authorities? 

 

To answer the questions we designed a questionnaire that was sent to 200 Dutch house 

purchasers. The ambition was to survey all the Dutch house purchasers in Värmland, but with 

the time constrains and the municipalities having problem to find complete data, we limited 

the survey to 200 households. To sample more information eleven interviews were made with 

Dutch families, brokers and local authorities. 

 

The most important factor behind the Dutchmen moving to Värmland is the nature and the 

calmness. Other factors that were mentioned in the survey are the mentality of the people who 

live in Värmland, a good place to raise your children and house prices. The main reasons for 

leaving the Netherlands are lack of space, social aspects, work and economic motives. 

 

The first big investment that is done by the Dutchmen is buying a house, the consequences of 

this act is higher house prices. The consuming of items on the local market is another indirect 

investment that is positive for the local businessmen. 60 % of the Dutchmen that moves to 

Värmland for permanent living starts their own business or bring their company from the 

Netherlands.  

 

One of the most common problems when buying the house was the poor language skills 

among the local brokers. Some of the respondent requested the brokers to speak Dutch and 

some required that the brokers should speak better English. In the future this problem might 

disappear because during the last year there are some Dutchmen who has started to work 

together with the local brokers. The contact with Swedish authorities was considered positive 

in general but some of the Dutchmen had problems to get a social security number and some 

had problems finding information about the Swedish tax system. 

 

 

 

 

The entire report can be downloaded at: www.INVA.org under the headline “download files” 

 

 

 

 

 

 

 



 

The time aspect of the house purchase 

2001-20051996-20001990-1995Before1990

C
o

u
n

t

120

100

80

60

40

20

0

 
 

 

 

 

Age of the Dutch house owners in Värmland   
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How to travel? 
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The flying Dutchmen 
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Why leave the Netherlands? 
 

Pushfactors, permanent living                            Pullfactors, permanent living  
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Pushfaktors secondhome owners                            Pullfaktorer, secondhome owners  
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The amount of Dutch company owners living permanent in 
Värmland  
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The possibilities to start a company  
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Visiting Värmland before the house purchase 
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If yes, in what purpose? 
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Contact with Swedish authority 
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The language skills 
 

 

Do you speak Swedish fairly well? 
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Did you learn Swedish by SFI? 
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